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New hair care trends are constantly emerging. The most recent
trend to hit the hair care industry is natural/organic products.
More and more natural oils, extracts and botanicals are emerging
and making their mark in the hair care arena, the most popular being
Jojoba Oil, Argan Oil, and Macadamia Oil. These oils are being used
in shampoos, conditioning/treatment products and styling creams.
Keeping the customer’s needs and wants in mind, Dax created four new
petrolatum and mineral oil free hair care products, entitled Dax ROOTS.
The four products in this line are ROOTS Bergamot Butter, ROOTS
Hair Mayonnaise, ROOTS Jojoba Oil, and ROOTS Olive Cream, all of
which are gaining popularity among salons and stores that have gone
natural/organic. In the past 12 months Dax has learned to listen to their
customers, and to change and grow to accommodate what they want
and need. Companies must learn to amend old ideas and grow with the
constantly changing industry.

In 2012, we will continue to grow as a company. We really want
to continue to stretch our boundaries and create new products that will
benefit our customers. We will be releasing new products and product
lines in the upcoming year and hope to continue fulfilling our customers
needs like we have done since 1954.
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